
Case Study  

Lisa J. Peters, MD  

  

Challenge 
 

Lisa J. Peters, MD is a board-certified plastic surgeon whose practice includes a wide range of cosmetic 

procedures.    

 

In 2006, she opened her practice in an office building outside of Chicago.  She relied on her reputation and 

word-of-mouth referrals to bring in revenue. There was a desire for more growth but finding a trustworthy 

marketing agency led to numerous “terrible experiences.”   

 

Prior to starting with UAscend, the business was difficult to find online.  Plastic surgery is a highly competitive 

industry, and the Chicagoland area is the 3rd largest metropolitan area in the United States. There was and still 

is a lot of competition.  

 

Solution 

 

In June 2019, the office partnered with UAscend to help generate online referrals.  Before UAscend, the client 

had multiple bad experiences with marketing companies, so they decided to tiptoe back into digital marketing 

with UAscend’s “Empower Package.” This digital marketing package bundles Reputation Management, Social 

Media Marketing and Business Listings Management together at an affordable rate.    

 

   12X      41%       1,403% 
Number of Google Reviews  Increase in Facebook Followers       Increase in online citations 

 

 

Results 

 

In just 5 months, the client was dominating most local searches related to plastic surgery.  Thanks to UAscend, 

online visibility grew 2X.  Organic traffic grew from almost zero to over 100 monthly clicks.  Their Instagram 

account (previously untouched) grew by over 1,000 followers.  

 

Unlike many businesses during the 2020 COVID-19 shutdown, Dr. Peters continued investing in her marketing.  

When they were fully reopened, their investment paid off.  Revenue grew exponentially and Dr. Peters 

decided it was time to expand.  

 

In December 2020, after purchasing a new building, she decided to implement an official SEO campaign to 

increase online visibility (and therefore increase revenue) for their soon to be new location.  The decision was 

made to also target neighboring towns.  

https://www.plasticsurgeryofchicago.com/
https://www.statista.com/statistics/183600/population-of-metropolitan-areas-in-the-us/
https://uascendonline.com/packages/
https://uascendonline.com/services/reputation-management/
https://uascendonline.com/services/social-marketing/
https://uascendonline.com/services/social-marketing/
https://uascendonline.com/services/business-listings-manager/


 
 

In June 2021, after six months of SEO, the client was now topping local searches related to plastic surgery in 

the surrounding towns that the campaign targeted.    

 

  41    60,000   55% 
Keywords on page1     Website Visitors        Increase in the organic traffic 

 

 

Thanks to the success of the SEO campaign, the client decided to redesign their website.  UAscend was hired 

to handle redesign of the website which went live later that year.    

 

As of April 2023, the client has 41 keywords on the 1st page of search.  Since implementing SEO with UAscend, 

they have had over 60,000 website visits.  Their organic traffic has increased their organic traffic by 55%.   

 

Since moving to their new building, they have expanded.  Twice.   

 

 

How client appears in a local search today (June 2023) 
 

 

 

 

 

 

 

June 2019:  

Client partners 
w/UAscend 

December 2019: 
Client begins SEO with 
UAscend 



 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 



 

Proof/Results: 
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